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Introduction
People over profit is a great book guiding audiences and, in this case, business leaders or managers on how to positively impact the people they serve rather than merely focusing on making a profit. The author has a good background in business; he founded Sevenly- one of the most profitable companies in the United States. The book begins by exploring a vicious cycle that most businesses loop through. They move from being honest and efficient to becoming deceptive, and if lucky enough, try to be redemptive. The main point is that valuing profit over people is the principal reason many businesses drift to the “dark side.”
The book is organized into sections and chapters that address some of the issues businesses have to deal with as they transition through different stages as they grow. The sections, particularly "with understanding comes change," discuss key elements that would help such businesses search and create meaning for what they do. The author touches base on the four stages and provides a solution that would help businesses become more sustainable. That enhances the relevance of his work. The point he is trying to bring about is that businesses need to express their willingness to mind more about their customers because, after all, customers are the ones that really matters. The author vividly expresses how this understanding can surprisingly create even more profits for companies. 
[bookmark: _GoBack]Evaluation of the Main Ideas & Reaction
In the section “with understanding comes change,” the author emphasizes that pursuing just profits will never fulfill the longings of the human heart. Businesses need to figure out how to blend purpose and profit. The author shares a few sentiments he stumbled upon in his own journey that would probably help companies ensure they get on the path of change towards their purpose. If they are fortunate enough to be already on this path, they can adopt the sentiments to ensure they stay there. How he examines strategies used to make a profit helps the audience better understand what business is all about or what it could be and, in that end, invite them to jump to the conclusion of what works best. 
 The points the author raises in the book are strong points given that the business realm has grown to encompass a range of issues that can only be solved through transparency, authenticity, quality, fairness, truth, social responsibility, and courage to do the right thing. While this is important, the author argues that many businesses continue to be passive in fear that taking action may cause short-term pain in exchange for nebulous gains sometimes in the future. Looking at what has been happening in the business world, it is easy to notice a pattern of a widening gap between how most businesses work and how the people, and in this case, consumers, expect them to work.
Businesses that incorporate the element of transparency in their operations have been winning all the way. This statement substantiates the author's point of view, thus helping the reader perceive them as authentic and credible. If the audience cannot relate to a particular point of view, it would be difficult for them to find any meaning in the text. By demonstrating his perspective in different ways and writing in plain language, the author brings the audience closer to his purpose- showing them that the seven values are the pathway to the future of their businesses. The author does not use a standard approach of just writing the book. He applies a systematic and analytical approach explaining how elements such as being transparent, authentic, fair, and providing quality products all play together into helping businesses make a profit and serve a certain purpose in their realms. 
In chapter 6, the author extends his arguments by validating how the element of “truth” provides some surface to fall back, especially when a business is accused of being dishonest. The “truth always wins (Partridge, 2015)”. Many business models are becoming unsustainable simply because they use deception to lure consumers into buying their products and services. True to the core, lying to customers costs a business more than people can imagine. The ways in which Dale brings this point over are mesmerizing, and anyone can concur that most lies are told because some truth is being protected. Most people have been in this situation where they see a personal care product being advertised on TV and somehow decide to try it out only to be baffled when they don't get any results or even have the worst results. Failure to tell the truth, have major impacts on trust (Partridge, 2015). Being trustworthy bears more fruits as it is among the essential elements that help businesses build a good reputation. When customers spot some truth in everything a business does, they are more likely to love its products and even become loyal supporters of its brand. 
In chapters 7, 8, and 9, the author discusses the value of being transparent, authentic, and providing high-quality products and services. When a business is out of alignment with its purpose, it is more likely to make random choices or do things that jeopardize its authenticity and transparency. As previously mentioned, so many companies are using deceptive messages to lure customers into buying low-quality products. The problem is that such companies do not run for long before things start to fall apart. 
Conclusion
The author's ideas flow coherently, tying with the main topic. Doing something little for someone else is more important than gaining financial returns. This is the main point the author is trying to drive home; it is true and testable in the sense that if companies focus on solving problems as a means of doing good, then profits would follow as a byproduct. By expressing how that happens, the author addresses the topic as a philosophy that businesses must integrate into their culture to succeed. To keep the philosophy alive, they must be willing to implement the seven values the author describes in the book. 
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